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ALITALIA 

Alitalia - Società Aerea Italiana (alitalia.com) is Italy’s largest airline. As part of its 2018 summer 
schedule, Alitalia flies to 94 destinations, including 26 Italian and 68 international destinations, with 
over 4,000 weekly flights and 143 routes.  
 
Alitalia is a member of the SkyTeam alliance together with Aeroflot, Aerolíneas Argentinas, 
Aeromexico, Air Europa, Air France, China Airlines, China Eastern, China Southern, Czech Airlines, 
Delta Air Lines, Garuda Indonesia, Kenya Airways, KLM Royal Dutch Airlines, Korean Air, Middle 
East Airlines, Saudia, Tarom, Vietnam Airlines and Xiamen Airlines. 
 
In 2010, Alitalia joined Air France - KLM and Delta Air Lines as part of the airline industry’s leading 
Transatlantic Joint Venture. Thanks to the joint venture between these airlines, passengers now 
have privileged access to the largest transatlantic network in the world. 
 
The quality of its service, the attention to the passenger experience, the high level of professionalism 
have always been the hallmark of Alitalia. The distinctive Italian style comfort and elegance are 
always present on board Alitalia’s aircraft. 
 
 
ROME – JOHANNESBURG NEW SERVICE 
For the summer season 2018, Alitalia is set to launch a direct flight between Rome and Johannesburg, 
marking the reintroduction of non-stop Alitalia connections between Italy and South Africa after 17 years 
of absence (since 2001).  
 
Alitalia is the only airline connecting Italy to South Africa with a direct service. The new flight, inaugurated 
in April, operates four times a week with Airbus 330 aircraft (configured in three travel classes: Magnifica 
business class, Premium Economy and Economy).  
 
The flight schedule allows for smooth connections through the Rome Fiumicino hub and onwards to 
national and international destinations served by the Italian airline. The outbound flight (AZ 848), operated 
every Tuesday, Thursday, Saturday and Sunday departs from Rome at 22:10 and arrives in 
Johannesburg at 08:20 on the following day. The inbound flight (AZ 849), operated every Monday, 
Wednesday, Friday and Sunday departs from Johannesburg at 21:00 with arrival in Rome at 07:25 the 
following day. 
 
MAGNIFICA (ALITALIA BUSINESS CLASS):  
On long-haul routes, Alitalia has recently reintroduced the Magnifica class, a well-known brand among 
Italian and international travelers for the intercontinental Business Class. 
 
Ground services: Privileged treatment starts already at the airport with SkyPriority service. This allows 
passengers to take advantage of priority check-in desks, security lanes and boarding gates. Passengers 
will also be able to check-in 2 bags of up to 32Kg each. In addition, passengers can access our “Casa 
Alitalia” lounges as well as the lounges of our airline partners. 
 
Comfort on board: The Magnifica Class provides passengers with Poltrona Frau leather seats 
that recline up to 180°, which have a fully horizontal bed position and a massage function. A particularly 
relaxing cabin, thanks to a lighting system with lights that vary in intensity and color depending on the 
time and the stages of the journey on the new A330s. The cabin also offers personal screens and a vast 
library of movies and games, music and TV programs. The on-board service is meticulously studied to 



ensure a unique experience with products offered in collaboration with major Italian brands: a night kit 
(blanket and pillow), chinaware by Richard Ginori and an elegant amenity kit (that can also be used as 
a tablet case) exclusively designed for Alitalia by Bulgari containing make-up products and various 
kinds of accessories to make the experience on board even more comfortable. 
 
On board menu: the Magnifica class offers a simple cuisine, rich in flavour, made with recipes from the 
finest Italian culinary traditions. The menu is further enriched with a wide range of the best Italian wines, 
carefully selected by Alitalia's sommelier, in collaboration with the Italian Sommelier Foundation. 
Passengers can enjoy the culinary delights of the different regions every month.  Also available on 
board, a special coffee menu by Lavazza, a famous Italian brand. On board the Magnifica Class, 
passengers can choose when they prefer to dine thanks to the exclusive “Dine Anytime” service. 
 
Best Airline Cuisine: Alitalia’s onboard menu is the best in the world, according to over 22 thousand 
frequent flyers surveyed by the US publication ‘Global Traveler’ which awarded the Italian airline “Best 
Airline Cuisine” 2017. Once again, Alitalia has received the authoritative recognition by passengers who 
wanted to show appreciation, for the 8th year, for its onboard dining program, its selection of quality wines 
and the airline’s commitment to create a menu that is a true expression of the best Italian tradition of food 
and wine. 
   
LOUNGES ‘CASA ALITALIA’ 
Casa Alitalia offers its passengers elegant and comfortable spaces as the next level of celebrating 
traditional Italian ambience and hospitality. In particular, the Casa Alitalia lounges in Rome Fiumicino and 
Milan Malpensa have been completely renewed to represent a brand-new hospitality concept under the 
hallmark of the made in Italy with the introduction of the exclusive live cooking service.  
 
The interiors – the reception hall, relaxation and conversation areas, cooking and dining areas – have 
been designed to offer maximum comfort and ensure that passengers feel at home. The experience 
begins at the entrance door of the lounge, inspired by the main door of an Italian palazzo, which separates 
the chaotic environment of the airport from the comfortable, elegant, homely atmosphere of Casa Alitalia. 
The catering service at Casa Alitalia reflects Italian culinary excellence and includes a live cooking area 
where, twice a day, a chef prepares a selection of pasta dishes and pizzas in front of the guests. Even 
vegetarian and gluten-free choices are available to travelers. In addition, there is a buffet and bar area 
where guests can try a selection of Italian wines or enjoy a typical aperitivo prepared by a professional 
bartender.  
 
Casa Italia’s services also include VIP rooms and rooms for private meetings, a library, a prayer area, 
bathrooms with showers and Wi-Fi connectivity. Casa Alitalia is not just a place to relax while waiting 
for a flight, but a showcase for the unique values of Italian excellence, thanks to partnerships with 
leading Italian brands, such as Poltrona Frau, for the furnishings and chairs; Cantine Ferrari, Alitalia’s 
official sparkling wine supplier; Lavazza, which has created exclusive coffee blends for the Italian airline; 
and Terme di Sirmione, whose wellness products are available for guests. 
 
ALITALIA MOST PUNCTUAL AIRLINE IN THE WORLD IN JANUARY 2018 
Alitalia has ranked most punctual airline in the world in January 2018 with 91.89 per cent of flights 
landed on schedule, according to the report published by the authoritative US independent data services 
society FlightStats. The data related to the month of January follows the success registered during 2017, 
confirming the Italian airline’s excellent on-time performance: with 82.78 per cent of flights having arrived 
on time, Alitalia has ranked third most punctual airline among European Major Airlines and sixth among 
Major International Airlines. Even in February 2018, Alitalia has ranked second most punctual airline in 
the world and at first place in Europe with 87.79 per cent of flights having landed on schedule, thus 
confirming the airline’s excellent on time performance.   
 
IATA CERTIFICATE FOR BAGGAGE TRACKING 
Alitalia is the first airline in Europe to obtain the readiness certificate for compliance with IATA 
Resolution 753 for the airline’s baggage handling operations at Rome Fiumicino hub. The Resolution 
aims at improving the traceability of checked baggage, ensuring a better service to passengers and 
further reducing baggage mishandling. The airline has obtained the certificate well in advance considering 
that any IATA member airline will have to be compliant with Resolution 753 by June 2018. 

https://www.alitalia.com/content/dam/alitalia/files/IT/volare/classi-viaggio/Men%C3%B9_coffee-tea.pdf


DISCOVER ITALY -  ALITALIA PORTAL TO PROMOTE TOURISM IN ITALY 
Travel ideas and thematic routes to attract passengers and boost tourism in Italy, especially from abroad. 
This is the aim of ‘Discover Italy’, the new editorial platform launched by Alitalia in cooperation with 
Touring Club Italiano and Gambero Rosso.  With the authoritativeness and proven experience of these 
players, the new Alitalia portal presents its customers with original and high-quality content to guide them 
on an emotional journey through Italy and its typical and unique holiday spots. To visit ‘Discover Italy’, 
visit https://discoveritaly.alitalia.com. 
 
ALITALIA NEW ‘STOPOVER’ SERVICE TO INCREASE PASSENGERS AND TOURISTS TO ROME 
Promoting accommodation in Rome for international passengers with connecting flights to final 
destinations outside Italy. This is the aim of ‘Stopover Roma’, a new product launched by Alitalia.   
 
Passengers travelling with Alitalia between two cities with one stop in Fiumicino airport will be able to 
stop in Rome for the price of a ticket including a simple airport transit. Travellers will also qualify for 
special hotel rates for affiliated accommodation facilities and for complimentary luggage deposits at 
Fiumicino airport.  
 
The ‘Rome Stopover’ product is available to all passengers departing from international destinations with 
one stop in Rome Fiumicino airport and arrival in other destinations outside Italy (certain foreign markets 
are currently not included). Passengers will be offered a dedicated fare: it is common practice in the air 
transport market to apply higher fares in case passengers require a stop in the transit city, instead of 
continuing to their final destination after a short stay in the airport. The ‘Rome Stopover’ will offer the 
same fare also in case passengers decide to stay in Rome for up to three nights. Additionally, customers 
will benefit from special hotel rates and a complimentary luggage deposit service in Fiumicino. 
 
The ‘Rome Stopover’ can be requested when the air ticket is purchased at travel agencies, through Alitalia 
Call Center numbers worldwide or through the soon-to-be-launched Alitalia web portal. All information 
and travel conditions relating to the ‘Rome Stopover’ can be found in the dedicated section of alitalia.com 
in all foreign involved markets. 
 
ITALY & EUROPE PASS 
Italy & Europe Pass is a new product of Alitalia regarding a package of tickets that can be bought in 
conjunction with an Alitalia intercontinental flight, in order to visit Italy or Europe. This Pricing Product will 
allow the guest to buy internal connections at very advantageous prices and conditions because they are 
linked to an Alitalia long haul flight. Below are the main characteristics: 

• Number of flights: minimum of 4 flights, maximum of 8 flights 

• Each flight refers to a single leg 

• Advance booking: all the tickets must be issued before the departure of the Intercontinental flight 
and all the flights must be booked before the departure of the long haul flight 

• Changes: rebooking allowed, only before departure, with the payment of a penalty 

• Levels: 
✓ Italy routes: €58 for each flight  (tax excluded) 
✓ Europe routes: €90 for each flight  (tax excluded) 
✓ North Africa and Middle East routes: €110 for each flight  (tax excluded) 

 

 
MILLEMIGLIA, THE ALITALIA FREQUENT FLYER PROGRAM 
With over 5 million members and around 30,000 new subscribers every month, 26 partner airlines, 70 
commercial partners, 600 airport lounges, the MilleMiglia Program has been the most successful loyalty 
program in Italy since 1992. The program is suitable for all passengers, from frequent flyers to occasional 
travelers, with a particular focus on families and programs dedicated to the young, such as MilleMiglia 
Young (14-25 years) and MilleMiglia Kids (2-14 years). MilleMiglia members traveling on new flights to 
and from Johannesburg will earn up to 28,000 qualifying miles. This number will allow them to 
immediately access the ‘Ulisse’ status with additional benefits and dedicated services and, at the same 
time, to obtain an award ticket for flying from Italy to an European destination.  

https://discoveritaly.alitalia.com/
http://www.alitalia.com/

